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North: Identity, Photography, Fashion explores the way the North of England is depicted, 
constructed and celebrated in select photographs, artworks and fashion collections.  
The show brings together collective visions of the North, unpicking themes that 
regularly appear in design and media.

Featured object include documentary work dating back over eighty years, and fashion 
media from the last thirty years.  The ways in which the realities captured in the early 
project have become tropes, rehashed and recreated year on year, season on season 
is considered.  In Looking North, the cultural historian Dave Russell writes, ‘The real 
skill will be in learning to look beneath the clichés and habits of imagination that lie 
at the heart of these myths.’  With this in mind, the exhibition is both about the style 
and cultural heritage of the North, and the ways in which ideals of it – the clothes, the 
music, the smells, the houses, the men, the women, the communities – have spread 
and, in turn, been shaped by others through visual representations.  It is about the 
evolution of tradition, character and identity as much as it is photography and fashion.

Exhibition curated by Lou Stoppard and Adam Murray.  Set design by Tony Hornecker.  
Display units by Alisdair Simpson and Theo Simpson.  Kindly supported by adidas.

Special thanks to Peter Saville, Nick Knight and the team at SHOWstudio, Mike Chetcuti, 
Gary Aspden and the team at adidas, and all contributing artists.

Featuring:

Virgil Abloh, adidas, Gary Aspden, Shirley Baker, Claire Barrow, John Bulmer, Elaine 
Constantine, John Davies, Corinne Day, Brett Dee, Jeremy Deller, David Ellison, Jason 
Evans, Simon Foxton, Nik Hartley, Jamie Hawkesworth, Alice Hawkins, Humphrey 
Jennings, Stephen Jones, Ben Kelly, Scott King, Nick Knight, Greg Leach, Mark Leckey, 
Glen Luchford, Stephen McCoy, Alasdair McLellan, Peter Mitchell, Thom Murphy, Paul 
O’Donnell, New Power Studio, Gareth Pugh, Martin Roberts, Michael Robinson, Michelle 
Sank, Peter Savile, Christopher Shannon, Raf Simons, David Sims, John Skelton, Paul 
Smith, Ewen Spencer, Humphrey Spender, Maxwell Sterling, John Stoddart, Matthew 
Stone, Dave Turner, Rob Williams, Tom Wood 

INTRODUCTION



INFORMATION

North: Identity, Photography, Fashion has been a great success at Open Eye Gallery:

North has broken Open Eye Gallery’s visitor figure records, overtaking the Liverpool 
Biennial in terms of average daily visits.

There have been 10,074 visitors in the first 3 weeks, an average of 560 each day.

Press and media coverage has been significant.  The exhibition has been featured 
on BBC Radio 4 Front Row, BBC North West Tonight, BBC Radio Merseyside, The 
Guardian named it as one of their top exhibitions to visit nationally in 2017, The 
Financial Times, Dazed, i-D, The Creative Review, Hypebeast, Wallpaper as well as 
international titles such as W, Vogue Paris and V.  
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NORTH: FASHIONING IDENTITY
TRUTH, MYTH AND THE SPACES IN-BETWEEN IN VISUAL REPRESENTATIONS 
OF THE NORTH OF ENGLAND

EXHIBITION PACK
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EXHIBITION OVERVIEW
The exhibition explored contemporary artistic and stylistic 
representations of the North of England. Examining the themes and 
tropes present in these collective visions of northern England, it 
considered why these regions, or representations of them, are increasingly 
a source of inspiration and still so idealised today. Originally presented at 
Open Eye Gallery, the exhibition was further developed and expanded for 
display at Somerset House by curators Adam Murray and Lou Stoppard. 
We are grateful to adidas for its generous support of the project. 

Contemporary photography, fashion and multimedia work sat alongside 
social documentary film and photography. This highlighted how the 
realities of life in the North of England captured in the mid-20th century 
continue to influence new generations of photographers, artists and 
designers. 

The exhibition featured over 100 photographs, fashion garments and 
artworks from a host of renowned photographers, designers and artists 
including Alasdair McLellan, Corinne Day, Mark Leckey, Jeremy Deller, 
Alice Hawkins, Raf Simons, Paul Smith, Off-White’s Virgil Abloh, Peter 
Saville, Stephen Jones, Gareth Pugh, Nick Knight, Glen Luchford and 
Jamie Hawkesworth, plus the likes of Shirley Baker, John Bulmer and 
Peter Mitchell.

Many of the works in the show offered personal reflections on the artists’ 
senses of northern identity, including a number of interviews with northern 
talent looking at how their home towns influenced their creative output 
over the years. It didn’t only focus on homegrown creatives, but showed 
that admirers from further afield are also shaping and spreading 
narratives of the North. The international impact of northern style and 
culture – its music, film, sport, fashion, landscapes and communities –
was also showcased in the exhibition, from Belgian-born Raf Simons’ 
parka featuring imagery by Peter Saville to the (Ben Kelly) Haçienda
(design) – that inspired American fashion designer Virgil Abloh.

© Tim Bowditch
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VISITORS
The exhibition received a total of 19,492 visitors across its 3 month run, an 
average of 211 per day.

Selected comments:

“We love all the historical photography in the first two rooms and love the 
fashion take on the exhibition.”

“[I] loved the curation and presentation of the show.”

“It was a pleasure to see an exhibition that explored an intellectual view of 
the North.”

“Made me want to be a northerner.”

“The exhibition was thought provoking and challenged [my] idea of 
stereotypes in the North.”

“[I] had never thought of northern landscape as being particularly iconic, 
however after viewing the agricultural images in the exhibition [I] changed 
[my] mind.”

© Tim Bowditch
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© Tim Bowditch
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© Tim Bowditch
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© Tim Bowditch
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EVENTS PROGRAMME
All events were in high demand and sold out on ticket sales. A good split 
with student (concession) / adult ticket sales was evident, which 
demonstrates Somerset House’s aim to develop young audiences 
between the ages of 16-24.

Free spotlight tours
Tuesdays and Thursdays 13.15 – 13.30 

Visitors used their lunchtime to explore North: Fashioning Identity through 
lively lunchtime tours that highlighted individual exhibits as a way to 
examine the narratives that ran throughout the exhibition. Dedicated 
guides wrestled facts from fiction and revealed why the visual iconography 
of the North is seductive in perpetuating its own mythology.

© Somerset House Trust
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Curating North
Wednesday 15 November 2017 19.00-20.30

Co-curators Lou Stoppard and Adam Murray discussed the inner workings 
of their curatorial research, artist relations and considered complications 
in showcasing ‘the North’. The evening explored both the initial 
development of the exhibition and the integration of new works in its 
transition from Liverpool to London. 

The conversation was chaired by Sarah Fisher, Executive Director of Open 
Eye, the Liverpool based gallery that originally exhibited the show.

EVENTS PROGRAMME

© Somerset House Trust

© Somerset House Trust
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North: Up Close & Personal, on Process & Influence
Wednesday 10 January 2018 19.00-20.30

This event looked at deconstructing the myth and truth of ‘the North’ and 
the world behind and beyond the camera’s lens. Matthew Whitehouse, 
Arts and Culture Editor at i-D magazine and self-confessed northern 
negotiator, chaired a discussion that featured photographers Alice 
Hawkins and Ken Grant. The two photographers discussed their 
contrasting experiences, anecdotes on action shots and impact on 
shaping industry and pre-conceived identities. Matthew also revealed his 
own insights on why ‘the North’ sells magazines, whilst exploring and 
unpicking the photographed worlds both constructed and captured, 
subjects found and fashioned. 

EVENTS PROGRAMME

© Somerset House Trust
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North: Diversifying a Landscape
Thursday 25 January 2018 19.00-20.30

The evening encompassed two distinct events, which culminated in a 
combined audience Q&A. 

Nik Hartley introduced the debut screening of his new short film Albert the 
Lion, depicting local Lancashire school children narrating a northern tale. 
The film is an extension of Hartley’s exhibited photographs from his Every 
Street series, set in a local Lancashire British Asian barbershop. Looking at 
the evolution of society and dialect, the project is a celebration of youth 
and diversity in a time of political uncertainty.

Vanley Burke, dubbed the ‘Godfather of British Black Photography’, 
discussed with Renée Mussai, Senior Curator and Head of Archive and 
Research at Autograph ABP how his iconic images have captured the 
evolving landscape and stimulated debate in the UK over the past four 
decades. This presented an opportunity to hear directly from the artist 
about his motivations, inspiration and his role in the preservation of culture 
and history through documentation, creation and discovery.

EVENTS PROGRAMME

© Somerset House Trust



Somerset House Trust

NORTH: FASHIONING IDENTITY

12

London College of Fashion Research Day
Monday 13 November 2017

New perceptions on fashion communication, critical spaces, digital 
materiality. 

Students on the MA Fashion, Media, Practice and Criticism programme 
explored ideas around critical space, both real and virtual. They looked at 
how to translate a physical fashion object into a digital outcome through 
how that object made them ‘feel’. From this brief the students investigated 
the potential to add value and extend the lifespan of an object beyond its 
physical state and through this, challenge ways to communicate and 
exhibit the fashion object. 

LEARNING PROGRAMME

© Somerset House Trust

© Somerset House Trust
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LEARNING PROGRAMME

Open Eye Youth Roots visit and workshop
Saturday 9 December 2017

Pairing with Open Eye Somerset House explored North: Fashioning 
Identity in support of Open Eye’s Youth Roots group and continuing North
HLF activity. The group was invited to view and tour the exhibition before 
undertaking a workshop in exploration of digital reach, defining the 
northern voice and ideas around identity. This workshop was jointly led by 
the Digital Content Producer and aimed to shape and establish access to 
Somerset House’s social platforms, with an added incentive for 
participants to host and promote outcomes online. 

© Somerset House Trust
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PRESS COVERAGE
Press interest in North: Fashioning Identity was consistently high in the 
lead up to the exhibition, its opening and throughout the run. Early 
support came from popular titles, such as Stylist, who dedicated a major 
feature in its fashion special to the show. Time Out also selected the 
exhibition as one of its top ‘unmissable events’ for autumn 2017. 

Campaign highlights included a segment on BBC Breakfast, which 
increased the exhibition’s reach. The Guardian was also a strong 
supporter of the show, promoting it through an Eyewitness double-page 
spread in the main paper, as a top 10 event in the guide and in a chronicle 
of Northern men’s style online. Inspired by North: Fashioning Identity, i-D 
developed a week of online content.

Selected quotes:

The New York Times - “the Northern lights are shining brightly and more 
defiantly than ever”

City A.M. - ***** “manages to capture both the myth and the reality of the 
north”, “if you’re from the north, this show will make you want to book a 
ticket home.”

Culture Whisper - **** “one of the most ambitious but beautifully curated 
small-scale exhibitions on in London now. It’s engaging and lively, and we 
bet you’ll find yourself asking: should I finally move out of London?”

Wallpaper – “let’s hope you’re as mad fer it as we are!”

Esquire, 1 December 2017
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Big Issue, 6 November 2017 BBC Radio 2, the Radio 2 Arts Show with Jonathan Ross, 
9 November 2017
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The Daily Telegraph [Telegraph Magazine], 
4 November 2017

Grazia, 13 November 2017
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British Journal of Photography [online article], 
20 October 2017

The Art Newspaper, 2 February 2018
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MARKETING - GRAPHICS
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MARKETING - GRAPHICS

The exhibition had a strong visual presence, with postcards, A2 
and A1 posters displayed across the site, including a lightbox at 
the exhibition entrance and vinyl signage overlooking Waterloo 
Bridge / Lancaster Place. 
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MARKETING - WEBSITE
The largest audience in terms of web traffic for North: Fashioning Identity 
was female (66.7%), aged 25-34. 
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MARKETING – DIGITAL 
CONTENT
A range of films were produced to promote the exhibition and expand on 
its content and themes. 

Exhibition trailer, 3,327 views

Media representations, 8,175 views 

Fashion designer and Somerset House Studios artist 
Gareth Pugh shares his experience of growing up in 
Sunderland, 1206 views
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MARKETING – SOCIAL MEDIA
Posts promoting the exhibition received over 1 million impressions and 
reached just over 300k users across three main platforms:

MARKETING – NEWSLETTERS
Different audiences were targeted through various newsletters, such as 
Somerset House’s monthly ‘What’s On’ and ‘Learning and Participation’ 
networks , which encompasses Somerset House’s full subscriber list. Solus 
represents dedicated correspondence about the exhibition, while 
reciprocal organisations also profiled North: Fashioning Identity as part of 
their own marketing activity. 

What’s On
Oct 258,909 16.1% opens
Nov 256,755 13.7% opens
Dec 255,403 13.4% opens

Learning
Nov 70,505 14.3% opens
Dec 70,221 15% opens

Solus
27 Oct 257,334 14.6% opens
12 Jan 252,748 15.9% opens

Reciprocals
29 Sep V&A, 150k
29 Sep Courtauld Gallery, 25k
6 Dec British Fashion Council, London Fashion Week 

120k

Total posts Impressions Reach

Facebook 37 503,912 278,347

Twitter 22 390,024 37,273

Instagram 41 425,881 -

TOTAL 100 1,319,817 315,620
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FACEBOOK 
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TWITTER
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INSTAGRAM
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PUBLICATION
A catalogue was produced to accompany the exhibition, including images 
of the majority of the works featured in the show. Introductions were 
presented both by Somerset House and Open Eye. It was received very 
well and sold 1,067 copies. 
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PUBLICATION
X
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Curated by Lou Stoppard and Adam Murray

Graphic design: B.A.M. 
Set design: Tony Hornecker
Display systems: Dean Edmonds 
Technical production: Eoin Donnelly 
Audio and visual: ADi Audiovisual

Senior Curator: Claire Catterall 
Senior Exhibitions Manager: Rosie Wanek 
Exhibitions Coordinator: Taz Chappell 
Exhibitions Assistant: Grace Perrett 
Learning and Events Programmer: Sophie Greenstreet

An exhibition organised by Somerset House Trust
in partnership with Open Eye Gallery and supported by adidas

Audio partner: Bowers & Wilkins 

.  
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NEXT STEPS

APRIL 2018

For further enquiries, contact
Rosie Wanek
Senior Exhibitions Manager
Somerset House Trust
Telephone: (0) 20 7845 4637

Email: rosie.wanek@somersethouse.org.uk

Somerset House Trust, The Strand, London, WC2R 1LA
Registered Charity Number 1063640
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